
Welcome to DialogClassic Web(tm) 

Dialog level 04.09. OOD 
Last logoff: 19may04 15:23:21 
Logon file405 03jun04 16:01:58 
*** ANNOUNCEMENT *** 

— File 654 - US published applications from March 15, 2001 to the 
present are now online. Please see HELP NEWS 654 for details. 

★ ★ ★ 

— File 581 - The 2003 annual reload of Population Demographics is 
complete. Please see Help NewsSBl for details. 

★ ** 

— File 990 ~ NewsRoom now contains February 2004 to current records. 
File 992 - NewsRoom 2003 archive has been newly created and contains 
records from January 2003. The oldest months 's records roll out of 
File 990 and into File 992 on the first weekend of each month. 
To search all 2003 records BEGIN 990, 992, or B NEWS2003, a new 
OneSearch category. 

*** 

— Connect Time joins DialUnits as pricing options on Dialog. 
See HELP CONNECT for information. 

*** 

*** 

— SourceOne patents are now delivered to your email inbox as PDF replacing TIFF deli 
information . 

★ ** 

— Important Notice to Freelance Authors — 
See HELP FREELANCE for more information 

★ ** 

NEW FILES RELEASED 
***MetalBase (File 36) 
***AeroBase (File 104) 

***DIOGENES: Adverse Drug Events Database (File 181) 
***World News Connection (File 985) 
***Dialog NewsRoom - 2003 Archive (File 992) 
***TRADEM7\RKSCAN-Czech Republic (File 680) 
***TRADEMARKSCAN-Hungary (File 681) 
***TRADEMARKSCAN-Poland (File 682) 

UPDATING RESUMED 

★ ** 

RELOADED 

***Tcxfile (File 156) 
***Medline (Files 154-155) 
★★★Population Demographics -(File 581) 
***CLAIMS Citation (Files 220-222) 

REMOVED 

*** DIALOG HOMEBASE(SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, etc.) 

5. Product Descriptions 

Connections: 
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6. DIALOG (R) Document I^elivery 

7. Data Star(R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 

/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 
service. Enter a BEGIN command plus a file number to search a database 
(e.g. , Bl for ERIC) . 



B IGOR705 

»> 77 does not exist 

»>1 of the specified files is not available 

03jun04 16:02:13 User268082 Session D64 . 1 
$0.00 0.229 DialUnits FileHomeBase 
$0.00 Estimated cost FileHomeBase 
$0.06 INTERNET 

$0.06 Estimated cost this search 

$0.06 Estimated total session cost 0.229 DialUnits 



SYSTEM: OS - DIALOG OneSearch 

File 2:INSPEC 1969-2004/May W4 

(c) 2004 Institution of Electrical Engineers 
♦File 2: Alert feature enhanced for multiple files, duplicates 
removal, customized scheduling. See HELP ALERT. 

File 9:Business & Industry(R) Jul/1994-2004/ Jun 02 

(c) 2004 The Gale Group 
File 15:ABI/Inform(R) 1971-2004/ Jun 03 
(c) 2004 ProQuest Inf o&Learning 
♦File 15: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 16: Gale Group PROMT (R) 1990-2004/ Jun 03 
(c) 2004 The Gale Group 
*Flle 16: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 20: Dialog Global Reporter 1997-2004/ Jun 03 

(c) 2004 The Dialog Corp. 
File 35: Dissertation Abs Online 1861-2004/May 

(c) 2004 ProQuest Inf o&Learning 
File 65: Inside Conferences 1993-2004/May W5 

(c) 2004 BLDSC all rts. reserv. 
File 99: Wilson Appl. Sci & Tech Abs 1983-2004/Apr 

(c) 2004 The HW Wilson Co. 
File 148: Gale Group Trade & Industry DB 1976-2004/ Jun 02 
(c)2004 The Gale Group 
♦File 148: Alert feature enhanced for nniltiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 233: Internet & Personal Comp. Abs. 1981-2003/Sep 

(c) 2003 EBSCO Pub. 
File 256: SoftBase : Reviews, Companies &Prods . 82-2004/May 

(c)2004 Info. Sources Inc 
File 275: Gale Group Computer DB(TM) 1983-2004/ Jun 03 

(c) 2004 The Gale Group 
File 347: JAPIO Nov 1976-2004/ Jan (Updated 040506) 
(c) 2004 JPO & JAPIO 
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♦File 347: JAPIO data problems with year 2000 records are now fixed. 

Alerts have been run. See HELP NEWS 347 for details. 
File 348: EUROPEAN PATENTS 1978-2004/May W04 

(c) 2004 European Patent Office 
File 349:PCT FULLTEXT 1979-2002/UB=20040527 , UT=20040520 

(c) 2004 WIPO/Univentio 
File 474:New York Times Abs 1969-2004/ Jun 02 

(c) 2004 The New York Times 
File 475: Wall Street Journal Abs 1973-2004/ Jun 02 

(c) 2004 The New York Times 
File 476: Financial Times Fulltext 1982-2004/ Jun 03 

(c) 2004 Financial Times Ltd 
File 583: Gale Group Globalbase (TM) 1986-2002/Dec 13 
(c) 2002 The Gale Group 
♦File 583: This file is no longer updating as .of 12-13-2002. 
File 610: Business Wire 1999-2004/ Jun 02 
(c) 2004 Business Wire. 
♦File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613: PR Newswire 1999-2004/ Jun 03 

(c) 2004 PR Newswire /Association Inc 
♦File 613: File 613 now contains data from 5/99 forward. 
Archive data (1987-4/99) is available in File 813. 

File 621:Gale Group New Prod.Annou. (R) 1985-2004/ Jun 01 

(c) 2004 The Gale Group 
File 624: McGraw-Hill Publications 1985-2004/Jun 03 
(c) 2004 McGraw-Hill Co. Inc 
♦File 624: Homeland Security & Defense and 9 Piatt energy journals added 
Please see HELP NEWS624 for more 

File 634: San Jose Mercury Jun 1985-2004/Jun 02 

(c) 2004 San Jose Mercury News 
File 636: Gale Group Newsletter DB(TM) 1987-2004/ Jun 02 

(c) 2004 The Gale Group 
File 810: Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813: PR Newswire 1987-1999/Apr 30 

(c) 1999 PR Newswire Association Inc 



Set Items Description 



9 



S (COSMETIC? (S) CLIMATE (S) (RECOMMENDATION? OR ADVICE??) 

»>Unmatched parentheses 

? 



COSMETIC? (S) CLIMATE (S) (RECOMMENDATION? OR ADVICE??) 
901960 COSMETIC? 
696681 CLIMATE 
1272118 RECOMMENDATION? 
1416229 ADVICE?? 
SI 14 COSMETIC? (S) CLIMATE (S) (RECOMMENDATION? OR ADVICE??) 



S SI J\ND GEOGRAPHIC??? 

14 SI 
832070 GEOGRAPHIC??? 
S2 1 SI AND GEOGRAPHIC??? 

9 
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T S2/3,K/1 



2/3, K/1 (Item 1 from file: 148) 

DIALOG (R) File 148: Gale Group Trade & Industry DB 
(c)2004 The Gale Group. All rts. reserv. 

04159452 SUPPLIER NUMBER: 08264571 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

Worldwide sales growth for Clarins; major worldwide sales growth for 
Clarins . 

Cosmetics International, vl3, n314, pl2(3) 
Dec 15, 1989 

ISSN: 0963-6137 LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT 

WORD COUNT: 2740 LINE COUNT: 00216 

... progress made in 1988, a year in which it benefited from a 

generally favourable economic climate while continuing to gain market 
shares. Clarins was helped by the stability of the US... 

. . .positive overall economic circumstances and the marked increase in 
consumer demand for perfumes, toiletries and cosmetics , Clarins growth in 
1988 was considerably helped by new gains in market shares, especially 
abroad. . . 

...the world by way of selective distribution. Compared with other channels 
of distribution in the cosmetics industry (general distribution, 
drugstores, direct sales), selective distribution in France consists solely 
of perfumery and. , . 

. . .Mr. Courtin said "it is the only effective way to provide consumers with 
information and advice , for Clarins to be inseparable from the sale of 
skin care products." For eleven years... its market shares are still small 
but have great potential. Additionally, Clarins is committed to geographic 

expansion by creating subsidiaries and investing in new affiliated 
companies as well as moves towards . . . 

9 



Set Items Description 

51 14 COSMETIC? (S) CLIMATE (S) (RECOMMENDATION? OR ADVICE??) 

52 1 SI AND GEOGRAPHIC??? 



S SI NOT S2 



14 SI 
1 S2 

S3 13 SI NOT S2 
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? 

T S3/3,K/1-13 

3/3, K/1 (Item 1 from file: 9) 

DIALOG{R) File 9:Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

1962869 Supplier Number: 01962869 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

WISCONSIN'S PRESTO WAITS TO PROFIT FROM NEW PRODUCTS 
(National Presto Industries has been unable to generate new product 
revenues in recent years and is expected to use its $228 mil in cash and 
investments to pursue other lines of business in 1998) 

The Milwaukee Journal Sentinel , p N/A 

September 29, 1997 

DOCUMENT TYPE: Regional Newspaper; Company Overview ISSN: 0745-9696 ( 
United States) 

LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 2476 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

...of only two Presto analysts listed by Bloomberg Financial Services. 
"It*s not a current recommendation for me at this moment," Noll said. 
Citing product failures, he said, "I don't... 

...has been involved in a nuitiber of other businesses, including 
door-to-door sales of cosmetics and vitamins, printing, trucking and a 
tool shop. The company accumulated its cash reserves by... always have a 
foot in the defense business," Maryjo Cohen said. Given the current 
political climate , the prospects for Presto to get future defense 
contracts aren't good, Melvin Cohen said... 



3/3, K/2 (Item 1 from file: 15) 

DIALOG(R) File 15 : ABI/Inf orm (R) 

(c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

00845729 94-95121 
An overview of nutrition and nutraceuticals 

Smith, Mary K; Smith, Mickey C 

Drug Topics vl38n7 PP: 80-87 Apr 11, 1994 

ISSN: 0012-6616 JRNL CODE: RXT 

WORD COUNT: 3639 

...TEXT: Kellogg 's All Bran as a new drug and take regulatory action. 
However, the regulatory climate in Washington had changed, and the Reagan 
Administration at that point did not rule on this internal food safety 
recommendation . Instead, it ordered the FDA to take a look at the 
policies to see if . . . 

... a way to allow certain health claims on food labels under the existing 
Food, Drug & Cosmetic Act. 
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Elsewhere in the cereal products field, the two major products that have 
been tested. . . 



3/3, K/3 (Item 1 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts. reserv. 

08603026 Supplier Number: 70028643 (USE FORMAT 7 FOR FULLTEXT) 
FDA Flies Trial Balloon for Gold Seal Cosmetics. 

Cosmetic Insiders' Report, vl7, n20, pNA 
Oct 5, 1998 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal; Trade 
Word Count: 695 

(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

The Food & Drug Administration (FDA), ostensibly seeking industry and 
consumer advice as to how it should meet its regulatory obligations under 
the FDA Modernization Act of . . . 

...small child? Does the proposal favor the financially strong (and 
therefore research & development- rich) large cosmetic marketers at the 
expense of the small business entrepreneurs that have so enriched the 
industry. . . 

...put it differently, will the gold seal users be operating in a different 
regulat-ory climate (i.e. classification) than those who opt to pass? 



3/3, K/4 (Item 1 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

28675163 

Q4 2002 Dave & Buster's Earnings Conference Call - Final - Part 1 

FAIR DISCLOSURE WIRE 
April 08, 2003 

JOURNAL CODE: WFDW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 4557 

... management team have done a good job maintaining our locations. 
What we identified outside minor cosmetic enhancements are improvements 
that should contribute additional revenue from each store. These include 
revamping underutilized. Price Waterhouse Cooper to review our purchasing 
functions. We expect that as we implement the recommendations of this 
study, that we can achieve a $2m to $3m annualized cost savings by. . . 
believe that 2002 demonstrated that we have the strength to manage through 
an adverse business climate while still delivering a high level of guest 
experience. The concrete steps we have taken... 

. . . intend to continue this strategy into 2003 and 2004 as we navigate this 
challenging business climate . And when the economy does turnaround, we 
believe that we will have built a stronger... 

3/3, K/5 (Item 2 from file: 20) 

DI7UiOG(R) File 20: Dialog Global Reporter 
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(c) 2004 The Dialog Corp. All rts. reserv. 
26441337 

Canada NewsWire summary of releases for Thursday, Deceznber 5, 2002 

CANADA NEWSWIRE 
December 05, 2002 

JOURNAL CODE: WCNW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 4182 

... over wrongful murder conviction (G. Staples-conviction) C0189 - 
TORONTO : Music/Video/DVD Retailers, Department Stores, Cosmetics Top 
the Early Holiday Season Shopping List (Xmas-shopping-survey) C0191 - 
TORONTO : Innovation Index reinforces... Ministers at Health Ministers' 
meeting (news-conference) C0431 - OTTAWA : Innovation is the Real Solution 
to Climate Change, CME ' s Myers ( Climate -Change) C0432 - MONTREAL : IPL 
Inc. will hold a conference call to discuss its fourth quarter... 

... 2002 (Justice-Statute-Law). C0505 - OTTAWA : MEDIA ADVISORY - Fuel-Cell 
Hybrid Technology Helps Canada Address Climate Change (addres- Climate 
-Change) C0507 - FRASERVILLE, ON : Kawartha Downs conversion given thumbs 
up (Kawartha-Downs-plans) C0516 - OTTAWA... 

... Ghana (Community-Dev-Ghana ) C0534 - OTTAWA : MEDIA ADVISORY - Fuel-Cell 
Hybrid Technology Helps Canada Address Climate Change (addres- climate 
-change) C0542 - TORONTO : Muscular Performance and the Looks to Match- - 
The all- new 2004 Nissan. .. forces for countdown to Santa Shuffle Family Fun 
Run! (Salvation- SantaShuffl) C9285 - MONTREAL : Task Force 
Recommendations on Benny Farm Redevelopment to be Announced December 5, 
2002 (Benny-Farm-announcmnt) C9431 - TORONTO... 

. . . Campaign and Website (Gallop-Peace-on-Earth) C9881 - MONTREAL : Benny 
Farm Task Force Presents Final Recommendations (CLC-selects-Saia-Barb) 
C9884 - OTTAWA, ON : Call for nominations for the Th Der Gese. . . 



3/3, K/6 (Item 3 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

23998029 

Grasse Is To Perfiames What Paris Is To Fashion 

FINANCIAL EXPRESS 
July 20, 2002 

JOURNAL CODE: WFEX LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 855 

. . . and mountains have had a favourable influence, giving the region a 
pleasant and healthy temperate climate , and the towns little buildings 
lend it an easy charm. Grasse has had its moments... 

. . . economic and tourist heartbeat is fragrances, used for food flavouring, 
and for perfumes, soaps and cosmetics . Painstakingly, I was initiated 
into the nether world of perfumes, and learnt something of the... 

...therapy. Fragonard offers a special package for $40 which includes eight 
essential oils and relevant advice , in the two-hour course. The special 
packages apart, one can choose a selection of... 

... best suit individual health needs. The perfumery provides the essential 
oils needed, and also expert advice . According to Philippe Ruiz, 
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Fragonards commercial director, aroma therapy has a big future. Being the 



3/3, K/7 (Item 4 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

21555721 

Canada NewsWire summary of releases for Mbnday, March 4, 2002 

CANADA NEWSWIRE 

March 04, 2002 

JOURNAL. CODE : WCNW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 3808 

. . . buy-side with Stephen Jarislowsky (a-CIRI-Buy-Side) C7005 - NEW 
YORK : M.A.C Cosmetics Reveals Advertising Campaign Starring Elton John, 
Mary J. Blige and ... VIVA GLAM IV Lipstick and The M.A.C AIDS Fund 
(NY-M.A.C- Cosmetics ) C7008 - WATERLOO, ON : Clarica board affirms 

recommendation of Sun Life deal and says it has no information concerning 
competing bid -(Clarica-Sun . . . 

...Inspection Notification For Reveal (TM) Rapid HIV Test (MedMira-HIV-test ) 
C7078 - CALGARY : CAPP Issues Climate Change Position Document (CAPP- 

Cllmate -Change) C7080 - RICHMOND, EC : MDA to develop medical robot 
(MDA-develop-med- robot) C7096 - TORONTO. . . 



3/3, K/8 (Item 5 from file: 20) 

DIALOG(R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

19643842 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
Weekend: FREEZE!: Botulinum is a deadly poison - so why are people 

injecting it into their faces, paralysing their muscles in the process? 

The Botox craze has spread from Hollywood to more or less anyone with 

pounds 250 to spare who fancies getting rid of 
RACHEL SHABI 
GUARDIAN 

November 03, 2001 

JOURNAL CODE: FGDN LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 3023 

. . . brow-raising - and facial wrinkling that has thrown Botox into the 
limelight. This currently ubiquitous cosmetic treatment is described as a 
wrinkle eraser because it literally rubs them out, by freezing. . . 

...a crazy treatment, that'll go nowhere.' " Nowadays, she says, it's the 
most common cosmetic treatment in North America, and in the UK trails a 
close second to "fillers" such. . . 

...is in the curious position of not having a licence to sell Botox as a 
cosmetic treatment. As a result, Allergan cannot promote Botox for the 
very purpose that has made... 

... of this opportunity," says its vice-president, Drake Barbourka. "We 
prioritised thera- peutic uses over cosmetic uses early on." As a result, 
it is not unusual for a drug to be... 

... around one third of all medicines. Allergan expects Botox to get a UK 
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licence for cosmetic use early next year; until then, the doctors 
studies of Botox, has been treating with it for 14 years. He says that, 
because cosinetic treatment in general is not regulated, unskilled 
doctors, nurses and even beauty therapists are treating... 

. . . who are not properly trained, " says Lowe, adding that businessmen, not 
medics, run many private cosinetic clinics - a practice that is illegal in 
the US. Lowe is concerned about the numbers of "physicians masquerading as 
specialists, portraying themselves as cosmetic surgeons and 
dermatologists and setting themselves up as an authority on Botox". Without 
the right. . . 

... but not for injections of potent medicines." Once a month, Mr A Jeya 
Prakash, a cosinetic surgeon, hosts Botox days at his Harley Street 
clinic. It's when he gives practical... 

...would beat the crap out of me if they found out," he says. Like other 

cosmetic procedures, Botox spreads far better by personal recommendation 
than by magazine advertising. Prakash 's patients, without exception, speak 
of him with reverence, as ... increasingly hard to resist - this is social 
pressure at its most transparent. In such a climate , it would be easy to 
dismiss objections to Botox. To a certain extent, there is... 

. . . that whereas in the past we may have mocked those who alter their looks 
through cosmetic treatments such as Botox, we are now socialised into 
thinking it a reasonable thing to... 



3/3, K/9 (Item 6 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

18455673 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
A to Z of Southeast Asia 

A clear and concise fountain of good advice 

Adelina Eubbani 
BANGKOK POST 
August 23, 2001 

JOURNAL CODE: FBKP LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 512 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

• . • is a general guide to everyday life in Thailand. Included are 

information on Thailand's climate , Thai visas, and housing and much more. 
In addition a table of some of Thailand. . . 

... is well written and easy to read. The information is clear and concise 
and good advice is abundant. Tabs on the upper outside corner of each 
page identify the topic of . . . 

... way of locating relevant information. Along the sides of each page are 
sidebars with valuable advice and good ideas. Addresses are included as 
needed in the text. The General Health Issues section covers every aspect 
of leading a healthy life. The advice provided in this section deals 
mainly with issues relating to lifestyle choices. Examples being, dentists, 
drugs, cosinetic surgery, or pregnancy. Although mainly a general 
overview, this section can be helpful as a starting point and following the 
advice given is a good idea. 

The next section focuses on local diseases and the medical... 
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3/3,K/10 (Item 7 from file: 20) 

DIALOG(R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

10914771 

Core business will drive profits 

Norman Graeve 

ABIX - AUSTRALASIAN BUSINESS INTELLIGENCE (PHARMACY TRADE) , pl2 
May 04, 2000 

JOURNAL CODE: WPTR LANGUAGE: English RECORD TYPE: ABSTRACT 
WORD COUNT: 106 

. . . aspects of businesses (things as far removed from health-service 
provision as dry cleaning and cosmetics retailing) in the attempt to 
drive profits. However, statistics reveal that, even in this climate , 
between 70% and 80% of the profits generated in the average pharmacy derive 
from OTC recommendations and the dispensation of medicines. A greater 
emphasis on such traditional areas can be made... 



3/3,K/ll (Item 8 from file: 20) 

DIALOG(R) File 20:Dialog Global Reporter 
(c) 2004 The Dialog Corp. All rts. reserv. 

04726246 

Expert claims antimonopoly law has loopholes 

JAKARTA POST, p8 
March 22, 1999 

JOURNAL CODE: FJKP LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 546 

... by Atmajaya Catholic University's Faculty of Administration 
Sciences. As an example he said local cosmetic Viva recorded the biggest 
sales volume in the country, but its sales value was lower than imported 
cosmetics such as Lancome or Ultima II. "The limitation of a market share 
will be hard. . . 

... an International Monetary Fund requirement, instead of a genuine effort 
to create a healthy business climate . Wolfgang Kartte, who led a team of 
seven German experts hired last year by the government to provide advice 
on the antimonopoly bill, said the new law had met international standards 
on antitrust law. . . 



3/3,K/12 (Item 1 from file: 148) 

DIALOG (R) File 148: Gale Group Trade & Industry DB 
(c)2004 The Gale Group. All rts. reserv. 

07253518 SUPPLIER NUMBER: 15193053 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

An overview of nutrition and nutraceuticals . (continuing education series 
for pharmacists) 

Smith, Mary K.; Smith, Mickey C. 
Drug Topics, vl38, n7, p80(10) 
April 11, 1994 

ISSN: 0012-6616 LANGUAGE: ENGLISH RECORD TYPE: FULLTEXT; ABSTRACT 

WORD COUNT: 3940 LINE COUNT: 00321 

... Kellogg 's All Bran as a new drug and take regulatory action. 

However, the regulatory cliinate in Washington had changed, and the Reagan 
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Administration at that point did not rule on this internal food safety 

recommendation . Instead, it ordered the FDA to take a look at the policies 
to see if . , . 

...a way to allow certain health claims on food labels under the existing 
Food, Drug & Cosmetic Act. 

Elsewhere in the cereal products field, the two major products that 
have been tested. . . 



3/3,K/13 (Item 1 from file: 636) 

DIALOG (R) File 636: Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts. reserv. 



04978389 Supplier Number: 70028643 (USE FORMAT 7 FOR FULLTEXT) 

FDA Flies Trial Balloon for Gold Seal Cosmetics. 
Cosmetic Insiders' Report, vl7, n20, pNA 
Oct 5, 1998 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal; Trade 
Word Count: 695 



(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

The Food & Drug Administration (FDA), ostensibly seeking industry and 
consumer advice as to how it should meet its regulatory obligations under 
the FDA Modernization Act of... small child? Does the proposal favor the 
financially strong (and therefore research & development-rich) large 

cosmetic marketers at the expense of the small business entrepreneurs that 
have so enriched the industry. . . 

...put it differently, will the gold seal users be operating in a different 

regulat-ory climate (i.e. classification) than those who opt to pass? 

? 



Set Items Description 

51 14 COSMETIC? (S) CLIMATE (S) (RECOMMENDATION? OR ADVICE??) 

52 1 SI AND GEOGRAPHIC??? 

53 13 SI NOT S2 

9 



S COSMETIC? (S) CLIMATE 

901960 COSMETIC? 
696681 CLIMATE 
S4 848 COSMETIC? (S) CLIMATE 

7 



S S4 AND ADVICE? AND INTERNET 
848 S4 
1416669 ADVICE? 
7538478 INTERNET 
S5 8 S4 AND ADVICE? AND INTERNET 



T S5/3,K/l-8 



5/3, K/1 (Item 1 from file: 15) 

DIALOG (R) File 15 : ABI/Inf orm (R) 

(c) 2004 ProQuest Inf o&Learning. All rts. reserv. 
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01993152 50564815 

Interpersonal and interaction influences on informal resource exchanges 
between R&D researches across organizational boundaries 

Bouty, Isabelle 

Academy of Management Journal v43nl PP: 50-65 Feb 2000 
ISSN: 0001-4273 JRNL CODE: AMA 
WORD COUNT: 9757 



...TEXT: international organizations^ either in one of six industrial 
sectors (chemicals, pharmaceuticals, electronics, food, glass, or 
cosmetics ) or in public research. The first stage occurred during spring 
1995 and took place in. . . 

... publication/communication habits. This conversation enabled the 
development of mutual trust and established a friendly climate . I then 
asked researchers to relate in detail past experiences of resource 
exchanges with external... exchange. In the words of scientists with this 
perspective: 

I can ask them for their advice , whereas I have nothing to give in return 
.... I can call [XI to ask him. . .equitable transactions. As illustrated in 
Table 4, making free calculations, prereviewing a paper, and providing 
advice or ideas for work in progress are all provided without any formal 
guarantee of confidentiality. . . control the supposed cost is illusory. 
Today, no firm can control every phone call or Internet discussion or 
have a spy following every researcher to every conference, dinner, and 
coffee break. . . 
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01592475 02-43464 
How centralized marketing services can enhamce brand equity 

Browne, Meghan 

Drug & Cosmetic Industry vl62n2 PP: 38-39+ Feb 1998 
ISSN: 0012-6527 JRNL CODE: DCI 
WORD COUNT: 1484 

TEXT: Brand equity. Far from a catch phrase, it*s the lifeblood of most 

cosmetics and personal care products. In a business climate where only 
1% of products achieve $15 million in annual sales, brand equity allows 
manufacturers- . . 



. . . Services groups are often caught in the role of ad hoc consultant to 
brands, giving advice or performing special projects. Their 
specialization is a valuable asset to enhance the performance of... 

... successful practices among different brands and divisions. At one firm, 
the rapid development of the Internet caused increasing confusion about 
media decisions. A great deal of overlapping activity occurred as multiple 
brands separately procured consulting advice from outside experts. There 
was no central resource where the brands could go for advice 
To solve this problem, the company tasked the advertising department with 
running regular seminars on new media. The department selected one vendor 
to provide all strategic and tactical Internet development service, and 
another to provide input on other new media outlets. All of the... 
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CfiT Distribution in Europe 

European Cosmetic Markets, vl4, n5, pN/A 
May 1, 1997 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal; Trade 
Word Count: 4568 

monitors playing commercials^ activated when customers approach, 
and a "Cybercosmetique" area with access to the internet and CD-Rom. Like 
all other Sephora outlets, it has assisted self-selection with competitive 
...they do their shopping. Home shopping via television and other 
multi-media (for example the internet ) is said to be gaining popularity 
in Germany. HOT (Home Order Television) went on air... 

...sources, although the German C&T market is in decline due to the 
unfavourable economic climate , direct-selling is gaining strength; it is 
currently estimated to take around 2-3% of C&T sales in Germany. Leading 
directselling companies are Avon, Jafra, Amway, Nu Skin, LR Cosmetics and 
Mary Kay Cosmetics . As a distribution channel for C&T sales, 
direct-selling is forecast to increase in.,,to see a considerable share of 
sales taking place via perfumeries which can offer professional advice 
For their part, according to sources, many perfumeries opt not to stock 
basic, low-priced. . .a drift towards self-service outlets, particularly for 
toiletry products and those not requiring the advice of professionals. 
Industry sources suggest that while mass market outlets have long been the 
domain . . . 

...of the latter could depend upon its ability to reclaim customers by 
playing its professional advice card, whilst revitalising marketing and 
promotions to bring them into line with their big brother. . . 
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Q4 2003 Ashford Hospitality Trust, Inc. Earnings Conference Call - Part 1 

FAIR DISCLOSURE WIRE 
March 25, 2004 

JOURNAL CODE: WFDW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 4624 

notice of the accessibility of this conference call on a 
listen-only basis over the Internet / were released yesterday afternoon 
in a press release that has been covered by the financial... 

...to update you on our growing portfolio of investments and assessments of 
the current operating climate and where we are in executing our 
investment strategy. Let me first begin with a... will require very little 
in the way of CapEx; only about $250,000 for minor cosmetic upgrades. We 
have announced the planned acquisition of the Sea Turtle Inn in Atlantic 
Beach. . . 
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SIC CODES/DESCRIPTIONS: 6282 ( Investment Advice ); 6210 (Security Brokers 
& Dealers); 9721 (International Affairs); 8721 (Accounting Auditing & 
Bookkeeping Services); 7011 (Hotels & Motels... 
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Event Brief of Q4 2003 Neiman Marcus Group, Inc. Earnings Conference Call - 
Part 1 
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September 09, 2003 

JOURNAL CODE: WFDW LANGUAGE: English RECORD TYPE: FULLTEXT 

WORD COUNT: 418 6 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

... Designer shoes, especially pumps, boots, and evening. 6. Precious 
and designer jewelry. 7. Beauty, including cosmetics , treatment, and 
fragrance. 2. Signs of improvement in men's business. 3. Based on trends 



...growth approximately 9% for 4Q03 and 11% for FY03. 3. Primary driver for 
growth was Internet business. 4. Company pleased and excited by this 
business which exceeded $100m in pure online... data and customer 
information through point of sale and clientele system. 10. Despite 
challenging business climate , company has been strengthened by positive 
actions taken this year. 1. One of most positive... 

... 11. YoverY Sales for direct marketing increased 11%. 1. Driven by very 
strong sales in Internet business. 12. Horchow and Neiman Marcus had 
strong years on brand basis. 1. Shelf for... 

... it serves and we obviously look to Bergdorf's as Bergdorf looks to 

Neiman for advice and counsel on hot items, trends, customer reactions to 
new ideas. And there is an... 

SIC CODES /DESCRIPTIONS: 6282 (Investment Advice ); 6371 (Pension Health & 
Welfare Funds); 7372 (Prepackaged Software); 5600 (Apparel & Accessory 
Stores) ; 3577 (Computer Peripheral. . . 
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Canada NewsWire suimnary of releases for Thursday, December 5, 2002 

CANADA NEWSWIRE 

December 05, 2002 

JOURNAL CODE: WCNW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 4182 

... over wrongful murder conviction (G. Staples-conviction) C0189 - 
TORONTO : Music/Video/DVD Retailers, Department Stores, Cosmetics Top 
the Early Holiday Season Shopping List (Xmas-shopping-survey) C0191 - 
TORONTO : Innovation Index reinforces... Ministers at Health Ministers* 
meeting (news-conference) C0431 - OTTAWA : Innovation is the Real Solution 
to Climate Change, CME • s Myers ( Climate -Change) C0432 - MONTREAL : IPL 
Inc. will hold a conference call to discuss its fourth quarter... 
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. . . 2002 (Justice-Statute-Law) C0505 - OTTAWA : MEDIA ADVISORY - Fuel-Cell 
Hybrid Technology Helps Canada Address Climate Change (addres- Climate 
-Change) C0507 - FRASERVILLE, ON : Kawartha Downs conversion given thumbs 
up (Kawartha-Downs-plans) C0516 - OTTAWA. . . 

. . . Ghana (Community-Dev-Ghana) C0534 - OTTAWA : MEDIA ADVISORY - Fuel-Cell 
Hybrid Technology Helps Canada Address Climate Change (addres- climate 
-change) C0542 - TORONTO : Muscular Performance and the Looks to Match - 
The all- new 2004 Nissan... C0065 -MONTREAL : NetScript(R) introduces 
client-side components that facilitate the development of quality Rich 
Internet Applications (a-netscript- traveller) C0066 - MONTREAL : Visicom 
Media and NetScript(R) team-up to facilitate the development of quality 
Rich Internet Applications (a-netscript-visicom) C0067 - VANCOUVER ; 
SHAREHOLDERS APPROVE SESI MERGER (ADR- Global -merger) C0068 - MONTREAL... 

SIC CODES/DESCRIPTIONS: 9661 (Space Research & Technology); 6020 

(Commercial Banks); 3711 (Motor Vehicles & Car Bodies); 6282 (Investment 
Advice ); 8999 (Services NEC); 4000 (Railroad Transportation); 9611 
(Administration of General Economic Programs); 9221 (Police Protection... 
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May 02, 2001 

JOURNAL CODE: FIRT LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 679 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

... will do well and which will not is often a matter of common sense. 
Take cosmetic surgery. Obviously this is not the best bet in a depressed 
economic climate . New York plastic surgeon Pamela Lipkin is seeing the 
downside. Instead of doing liposuction on... 

lunch, a slab of beef with ice cream and coke, and drink in the 
folksy advice he dispenses for hours like a corporate Fidel Castro and 
which has made most of... 

... were riding high. On that occasion, the 70-year-old billionaire warned 
that very few Internet -based companies would generate real wealth over 
the long term, apart from windfalls 'grabbed by... 

... to the promoters * . 

This time there were no grumblers after a year when Buffett 's advice 
triumphed. Berkshire's stock kept rising as Wall Street stumbled. Available 
at dollars 12 in. . . 

SIC CODES/DESCRIPTIONS: 6231 (Security & Commodity Exchanges); 6282 

(Investment Advice ) 
NAICS CODES/DESCRIPTIONS: 52321 (Securities & Commodity Exchanges); 52393 

(Investment Advice ) 
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monitors playing commercials, activated when customers approach, 
and a "Cybercosmetique" area with access to the internet and CD-Rom. Like 
all other Sephora outlets, it has assisted self -selection with competitive 
...they do their shopping. Home shopping via television and other 
multi-media (for example the internet ) is said to be gaining popularity 
in Germany. HOT (Home Order Television) went on air. . . 

...sources, although the German C&T market is in decline due to the 
unfavourable economic climate , direct-selling is gaining strength; it is 
currently estimated to take around 2-3% of C&T sales in Germany. Leading 
directselling companies are Avon, Jafra, Amway, Nu Skin, LR Cosmetics and 
Mary Kay Cosmetics . As a distribution channel for C&T sales, 
direct-selling is forecast to increase in... to see a considerable share of 
sales taking place via perfumeries which can offer professional advice 
For their part, according to sources, many perfumeries opt not to stock 
basic, low-priced. .. a drift towards self-service outlets, particularly for 
toiletry products and those not requiring the advice of professionals. 
Industry sources suggest that while mass market outlets have long been the 
domain. . . 

...of the latter could depend upon its ability to reclaim customers by 
playing its professional advice card, whilst revitalising marketing and 
promotions to bring them into line with their big brother... 
? 
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